
 

Project Name: Healthcare Herbal Study 

 

Background:  

End client is a local Chinese company that manufactures personal care products like shampoo, 

toothpaste and facial masks. They want to introduce their products to overseas markets, to 

understand overseas personal care product market share and to also investigate how to cooperate 

with retailers / wholesalers as a whole. The product primarily went on sale in the USA, then 

launched in Hong Kong, Malaysia, Taiwan, and Singapore. The client is now looking towards the 

European market and approached Dynamic Fieldwork for advice and assistance.  

 

Data Collection Task: 

The client needed Dynamic Fieldwork to undertake the following tasks: 

 

 
                      

 

 

 

 

 

 

 

 

Moderation 
and 

Recruitment 
(including 
incentive 

management) 

 

 

 

 

Organising 
Facility central 

location 
venue, to 

include A/C 
recording 

 

 

 

 

 

Simultaneous 
translation 

(local 
language to 

Chinese) 

 

 

 

3 hours 
market 

immersion & 
store visit with 

moderator 
who 

understands 
the FMCG 

category well 
in local market 

 

 

 

 

Extra Services: 
Snacks / drink 
/ meals during 
Fieldwork and 
transportation 

between 
interviews 



 

Fieldwork and Methodology 

 

 

 

Conclusion 

The Study was conducted with specific Industry experts. The client also changed the target 

respondent for Paris as wanted to speak to brand experts also. This proved to be a tricky assignment 

given time constraints but nevertheless we managed to recruit some excellent respondents. We also 

provided extra executive summary reports outside of original remit, some further target sectors for 

the client in both UK and France and sought some market sizing industry reports which we felt 

would be useful for the client to purchase. 

 

 

4 in-depth interviews in both 
a London and Paris central 

facility 

1 marketing immersion 
each in stores in central 

London and Paris 

Recruitment and 
moderation of buyers and 
consultants with influence 

on product placement 

London participants - 
representatation from 
Naitonal Supermarket 

Chains, Leading Pharmacist 
Chains and Chinese 

Superstores 

Paris participants - 
representation from leading 

Pharmacy retailer, 
hypermarkets plus industry 

brand KOLs 


